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For ali the right reasons® 
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.·THE ''FIVE-KEYS TO SUCCESS" 

, f 1. _. Ne:w, unique product introductio_ns .. - -
. --- 1 ·2:. Qt1ality products at the lowesf~.- .. 

·possibte cost. . 
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3.- B,_rand hame .rnerchandisihg and promotioi:i_alsupport~ 
• • 1 - --· - • - - --

i) .; _ 4. Optihiize retallerºspác:e 
;". _ ànêt êapita,l resources.. . 

-_ 5,,;:rn_qo;o:~~liv~_ry r~liabili ty a~d 
, · electno•nic-communicatíon. 

Proud to be A.111aic,lll 111t1de 

IN CONNECTION WITH THE OFFERINGS, THE UNDERWRITERS MAY OVER-ALLOT OR ":.; 
1 ' EFFECT TRANSACTIONS WHICH STABILIZE OR MAINTAIN THE MARKET PRICE OF THJ f. . ~ 

COMMON STOCK OFFERED HEREBY AT LEVELS ABOVE THOSE WHICH MIGHT OTHEF . r -

r 

/ 

· ( WISE PREVAIL IN THE OPEN MARKET. SUCH TRANSACTIONS MAY BE EFFECTED C 
. ~:THE NEW YORK-STOCK EXCHANGE OR OTHERWISE. SUCH STABILIZING, IF CO' '"· 

r'' MENCED, .MAY BE DISCONTINUED AT ANY 1:IME. 
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